Microsoft search engine makes steady
progress
14 October 2009
Yahoo! and Microsoft, after months of negotiations,
unveiled a 10-year Web search and advertising
partnership in late July that set the stage for a joint
offensive against Google.
Under the agreement, Yahoo! will use Microsoft's
search engine on its own sites while Yahoo! will
provide the exclusive global sales force for
premium advertisers.
The agreement between the Internet portal and
software giant, which is subject to review by US
anti-trust regulators, is expected to close in early
2010.

The websites of Bing, Microsoft and Yahoo are
displayed on a computer monitor, in July 2009 in San
Anselmo, California. Bing, Microsoft's new search
engine, is making steady if unspectacular progress in its (c) 2009 AFP
bid to wrest a bigger share of the lucrative US search
and advertising market away from Google.

Bing, Microsoft's new search engine, is making
steady if unspectacular progress in its bid to wrest
a bigger share of the lucrative US search and
advertising market away from Google.
Bing increased its share of the US search market
to 9.4 percent in September from 9.3 percent in
August, according to figures released Wednesday
by online tracking firm comScore.
It was the fourth month in a row of modest gains
for Bing, which the Redmond, Washington-based
software giant unveiled in late May accompanied
by a 100-million-dollar advertising campaign.
Google, meanwhile, increased its share of the US
search market to 64.9 percent in September from
64.6 percent in August, comScore said.
Yahoo! saw its market share fall half-a-point to
18.8 percent in September. Ask.com and AOL
were unchanged at 3.9 percent and 3.0 percent
respectively.

1/2

APA citation: Microsoft search engine makes steady progress (2009, October 14) retrieved 23
September 2020 from https://phys.org/news/2009-10-microsoft-steady.html

This document is subject to copyright. Apart from any fair dealing for the purpose of private study or research, no
part may be reproduced without the written permission. The content is provided for information purposes only.

2/2
Powered by TCPDF (www.tcpdf.org)

