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How to promote menstrual cups as an
economic and sustainable option

July 2 2024

Understanding consumers’ decision-making when choosing menstrual products

Labeled discrete choice experiment in three countries
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These findings will help guide the promotion of sustainable
menstrual products

Promoting menstrual cups as a sustainable alternative: ™

Menstrual cups are sustainable alternatives to single-use menstrual products, but
it is not clear why their adoption is not very widespread. In this study,
researchers analyzed consumers' preferences when provided with different types
of information regarding menstrual products, seeking to understand their
decision making and come up with effective promotional strategies. Credit:
Takuro Uehara from Ritsumeikan University
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In recent decades, single-use plastics have pervaded modern societies,
causing a significant surge in plastic pollution that exacts a heavy toll on
our environment. Addressing this issue requires prioritizing sustainable
alternatives to single-use plastics wherever feasible.

Disposable menstrual products are a notable contributor to plastic waste,
with billions of sanitary napkins and tampons being discarded every
year. Despite the availability of sustainable options like menstrual cups
(MCGs), consumer preference for single-use products remains dominant
across many countries.

Many possible reasons for this have been reported in previous studies,
such as inadequate awareness of MCs' maintenance and their
environmental benefits, as well as preconceived notions about comfort
and health impacts. However, it is not entirely clear how consumers
incorporate these factors when deciding which menstrual products to
purchase, which in turn makes it harder to devise effective promotional
campaigns for MCs.

To address this knowledge gap, an international research team set out to
understand how different information on menstrual products affects the
decision making of consumers in different countries. Their study was
published on June 24, 2024 in the journalFrontiers in Sustainability.

Led by Professor Takuro Uehara from Ritsumeikan University, in
collaboration with Ms. Sitadhira Prima Citta from Ritsumeikan
University, Dr. Mateo Cordier from Université de Versailles-Saint-
Quentin-en-Yvelines, Dr. Takahiro Tsuge from Sophia University, and
Dr. Misuzu Asari from Research Institute for Humanity and Nature, the
study employed large-scale online surveys and discrete choice
experiments (DCE) to explore consumer decision-making across France,
Japan, and Indonesia—countries with diverse socioeconomic and
cultural contexts.
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Simply put, participants of the online surveys were presented with three
options for menstrual products, namely MCs, sanitary napkins, and
tampons. Different groups of participants also received different types
of information regarding the products, such as their human health and
environmental impact, and cost-effectiveness of MCs.

After analyzing the survey results, the researchers found that providing
information about the superior cost-effectiveness of MCs was quite
impactful in all three countries.

"While sanitary napkins remain the most commonly used menstrual
products in the surveyed countries, our study revealed that emphasizing
the economic benefits of MCs can enhance their adoption compared to
health and environmental benefits information," states Uehara. "This
shows that tailored information efforts emphasizing on cost saving could
play a crucial role in promoting the use of MCs as sustainable menstrual
products."

The researchers then considered potential strategies to turn MCs into
consumers' menstrual product of choice.

"Government and non-profit organizations could launch educational
campaigns highlighting the long-term financial benefits of MCs over
disposable products, using health professionals, companies, and media
outlets to spread this information.

"Placing cost-per-use information near MCs at points of purchase, a
strategy known as simplification and framing, may also nudge consumers
towards sustainable products,” muses Uehara.

It 1s worth noting that the research team also explored the necessity of
developing tailored strategies for each country, taking into account

differences in consumers and markets.
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For instance, in Japan, influencer marketing and educational initiatives
could effectively address public apprehensions and limited knowledge
about MCs. In France, marketing efforts should emphasize the ease of
use, comfort, and adaptability of MCs to an active lifestyle. Meanwhile,
in Indonesia, where availability may pose a challenge, promoting locally
produced MCs could not only boost adoption but also support small- and
medium-sized enterprises.

Finally, Uehara notes the importance of equitable access and
information if MCs are to become a mainstay. "The free provision of
MCs can significantly enhance their adoption and help alleviate period
poverty, particularly in low- and middle-income countries. However,
these initiatives must ensure that the introduction of free MCs is
accompanied by educational efforts to inform users about their benefits
and maintenance requirements," he concludes.

These efforts will hopefully lead to better marketing and promotional
strategies for MCs, ultimately helping to create a more sustainable
society free of plastic pollution.

More information: Sitadhira Prima Citta et al, Promoting menstrual
cups as a sustainable alternative: a comparative study using a labeled
discrete choice experiment, Frontiers in Sustainability (2024). DOL:

10.3389/frsus.2024.1391491
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