
 

Opinion: Fruit juicers and hair brushes are
now part of the Internet of (useless) Things

May 1 2017, by David Glance
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Internet connected hair brush. Credit: Withings

If ever proof were needed that not everything is improved by connecting
a device to the Internet, the Juicero, a fruit and vegetable juicing
machine, is it. At US $400, the Juicero produces a glass of juice from an
US $8 Juicero pack containing pre-mashed fruit and vegetables. It turns
out however, that the machine is a completely unecessary part to this
process because the juice can be squeezed out of the packs by hand.

The Juicero is connected to the Internet however and this, the CEO has 
claimed, is what makes the machine essential to the production of juice.
Should there be a problem with the packs of juice that are delivered to
customers, the machines can be remotely instructed to warn the
customer. Of course, this means that the machines are being closely
monitored by the company, so people making their juice this way have
presumably decided to forego their privacy.

Investors allegedly saw something in this machine that the public is
having a hard time understanding. Google's venture capital arm, amongst
others, invested US $120 million in the company.

Juicero represents a perfect example of how technology for technology's
sake has become a marketing strategy aimed at people who identify as
being affluent, connected, innovative, and technologically fluent.

The Juicero has highlighted the redundancy of adding technology,
Internet connectivity, data analytics and mobile apps to products. But the
Juicero joins a long list of products that are as high-tech as they are
lacking in utility.
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https://www.juicero.com
https://www.forbes.com/sites/paularmstrongtech/2017/04/21/why-juicero-needs-to-be-squeezed-out-of-existence/#7420827723d8
https://medium.com/@Juicero/a-note-from-juiceros-new-ceo-cb23a1462b03
https://www.bloomberg.com/news/features/2017-04-19/silicon-valley-s-400-juicer-may-be-feeling-the-squeeze


 

Adding Bluetooth and Internet connectivity to a device, making it part of
the Internet of Things has simply not brought about any additional
benefits. This has been especially true of home devices that are
controlled or interacted with by everyone in the household. Making sure
that everyone in a family, or shared living space, has an app, properly
configured to communicate with the devices, and are all trained to use it
becomes a major IT challenge. It is simply far easier to pick up a remote
or walk over to the device and interact with it manually.

The Bluetooth connected Nespresso coffee maker for example allows
you to start the coffee brewing process from a mobile app. Only
however, once a pod has been loaded, water poured into the reservoir,
and the cup placed ready to receive the coffee. The added connectivity
simply adds to the cost without significant benefit.

The Internet connected air conditioner suffers the same problem. There
are simply very few times when you want to be able to control the
temperature of a room that you are not actually in .

A possible justification for enhancing some devices with technology has
been their role in potentially helping people manage health and wellbeing
and in particular, the ever-growing problem of obesity.

The HAPIfork has been pitched as a technological solution to helping
people lose weight by encouraging slower eating. In this case, it is a fork
that is not only connected to a mobile app to provide data on eating
habits, but also vibrates when people using it are eating too fast.

The only problem is, there is little evidence that eating slowly actually
makes any difference to people's weight. Worse still, a recent study
showed that although giving feedback through a fork slowed eating, it
made no difference to the total amount of food consumed.
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http://www.theverge.com/2016/2/23/11099500/nespresso-prodigio-bluetooth-coffee-machine
http://www.samsung.com/au/consumer/home-appliances/air-conditioners/wall-mounted-air-conditioners/AR09FSSSBWKNSA/
https://www.hapi.com/product/hapifork
https://www.engadget.com/2017/04/28/vibrating-utensils-wont-stop-eating/
http://www.sciencedirect.com/science/article/pii/S0195666317302088


 

The health and wellbeing justification for technology in products
becomes stretched however with its application in other areas.

A Bluetooth connected, mobile app equipped, toothbrush guides and
educates its users how to brush their teeth properly.

The Withings Hair Coach, a Bluetooth and mobile app-equipped hair
brush educates its users in how to brush their hair correctly without
causing any damage.

Interestingly, this last device has come from a collaboration between
Withings and two cosmetic companies, Kérastase and L'Oréal. For years,
many have claimedthat cosmetic companies have practised their own
type of product enhancement by dressing up products with
pseudoscience in order to justify a premium price. The move to use 
technology in the same way would seem like a natural next step.

Even if these devices did bring the benefits they claim, there would still
be the problem that people would not continue to use them for very long.
There are simply not the incentives to use the products on a consistent
basis for very long.

This article was originally published on The Conversation. Read the 
original article.
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http://www.theverge.com/circuitbreaker/2016/6/9/11877586/phillips-sonicare-connected-toothbrush-dentist-app
https://www.withings.com/us/en/products/hair-coach
https://phys.org/tags/mobile+app/
https://phys.org/tags/device/
https://phys.org/tags/cosmetic+companies/
https://www.theatlantic.com/health/archive/2015/05/the-pseudoscience-of-beauty-products/392201/
https://phys.org/tags/technology/
http://theconversation.com
https://theconversation.com/fruit-juicers-and-hair-brushes-are-now-part-of-the-internet-of-useless-things-76921
https://phys.org/news/2017-05-opinion-fruit-juicers-hair-internet.html
https://phys.org/news/2017-05-opinion-fruit-juicers-hair-internet.html
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