
 

Twitter to launch app on Apple TV, others to
stream NFL
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In this Wednesday Nov. 6, 2013, file photo, the Twitter logo appears on an
updated phone post on the floor of the New York Stock Exchange. A new
Twitter app is coming to Xbox One, Apple TV and Amazon Fire TV, where
viewers will be able to watch the NFL's Thursday night games. The short-
messaging service secured the rights to stream 10 Thursday night NFL games
during the 2016 season as it attempts to broaden its appeal. (AP Photo/Richard
Drew, File)

A new Twitter app is coming to Xbox One, Apple TV and Amazon Fire
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TV, where viewers will be able to watch NFL games on Thursday nights.

The short-messaging service secured the rights to stream 10 Thursday
night games this year as it attempts to broaden its appeal. It's hoping that
live video of sports and other events will help stimulate more interest in
its service.

It's a crucial time for the faltering company that is trying to improve
stagnating user growth, not to mention boost its appeal to advertisers.

The apps, which are free, will have all the live-streaming video available
on Twitter. Besides the football games, this includes content from the
NBA and Bloomberg News. It will also have other Twitter content, such
as top tweets and Periscopes (video from Twitter's live-streaming app).

Users won't need a Twitter account or a pay-TV subscription to watch
the content. But they will be exposed to advertising from Twitter—and
ideally might be lured into signing up for an account.

In July, Twitter announced live-streaming partnerships with Major
League Baseball and the National Hockey League to show out-of-market
games. These are games that are not shown on local TV channels. As
part of the deal, the once-a-week live streams of the games are available
to logged-in and logged-out Twitter users in the United States, Twitter
said. The deal also made MLB games available worldwide, except in
some international territories.

Twitter is not the only tech company competing with broadcasters for
streaming rights. Last year, Yahoo Inc. won the rights to broadcast for
the first time a regular season NFL game across all devices—including
phones, computers and tablets. It showed the game between the Buffalo
Bills and Jacksonville Jaguars played in London. Such broadcasts, which
make games available to people without pay-TV accounts, can also serve
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to expand the international audience of the sports events.

Twitter Inc. has never made a profit, and in the most recent quarter
posted a 20 percent revenue increase, compared with 59 percent growth
at Facebook. It averaged 313 million users a month in the period, a gain
of just 3 million from the previous quarter. Facebook has 1.71 billion
users.
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Citation: Twitter to launch app on Apple TV, others to stream NFL (2016, September 14)
retrieved 21 June 2024 from https://phys.org/news/2016-09-twitter-app-apple-tv-stream.html

This document is subject to copyright. Apart from any fair dealing for the purpose of private
study or research, no part may be reproduced without the written permission. The content is
provided for information purposes only.

Powered by TCPDF (www.tcpdf.org)

3/3

https://phys.org/news/2016-09-twitter-app-apple-tv-stream.html
http://www.tcpdf.org

