
 

NFL: Twitter wins Thursday Night Football
streaming rights (Update)
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Twitter has scored a deal to live-stream Thursday night National Football
League games, the NFL announced—a move that helps the social media
group connect with new audiences.

The streaming rights had been hotly contested, with Amazon, Verizon
and others reportedly in the running to help the NFL reach viewers
outside the normal broadcast channels.

The NFL said in a statement Tuesday that Twitter would stream the 10
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Thursday Night Football games, which would also be available on
broadcast networks and the league's own NFL Network.

"This fall Thursday Night Football will be streamed live @twitter so fans
will see more of this," NFL commissioner Roger Goodell said in his first
tweet since September 2014.

"Twitter is where live events unfold and is the right partner for the NFL
as we take the latest step in serving fans around the world live NFL
football," he said in a statement.

"There is a massive amount of NFL-related conversation happening on
Twitter during our games and tapping into that audience, in addition to
our viewers on broadcast and cable, will ensure Thursday Night Football
is seen on an unprecedented number of platforms this season."

Terms of the deal were not announced, but the NFL said the agreement
will provide "additional reach" for its advertising partners.

The news website Re/code, citing unnamed sources, said Twitter would
pay under $10 million under the deal, less than some rival bids.

The report said Twitter will be rebroadcasting the CBS and NBC feeds
of the games, and will have the rights to sell only a small portion of the
ads associated with each game.

Transforming the experience

The NFL statement said Twitter would provide free streaming without
authentication worldwide to registered and non-registered users using
Twitter on mobile phones, tablets, PCs and connected TVs.

Twitter will also provide game highlights and pre-game streaming using
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the Periscope application from players and teams.

Twitter chief executive Jack Dorsey said in the statement that "this is
about transforming the fan experience with football. People watch NFL
games with Twitter today. Now they'll be able to watch right on Twitter
Thursday nights."

He also tweeted: "My dad is going to love this."

The deal is a major coup for Twitter, which has seen its user base
stagnate and has been looking for ways to reach more users for
conversations on live events.

Jan Dawson, analyst at Jackdaw Research, said the deal opens up new
revenue possibilities for Twitter.

"It gives them their first real opportunity to cross-sell these different
types of ads and break into television advertising for the first time,"
Dawson said in a research note.

"So far, Twitter has been used almost entirely for people to talk about
live events being broadcast on other platforms, which has meant it hasn't
been able to benefit as directly as some other players from those live
events, even if massive numbers of tweets were sent and even shown on
television."

For the NFL, the deal is seen as the first step in moving outside the
traditional broadcast system and will help the sports league reach "cord
cutters" without a cable or satellite subscription.

Twitter's base of monthly active users remained stuck at 320 million at
the end of 2015. While that is a big accomplishment, Twitter has failed
to keep pace with fast-growing rivals and to expand beyond its base.
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The troubles have forced Twitter to bring back co-founder Dorsey as
chief executive, but that has not stemmed rumors about a possible
buyout or merger.

The move signals a growing trend away from the traditional broadcast
and cable television operations to Internet platforms like Netflix and
Amazon.

While these platforms have lacked lived sports, that appears to be
changing. Some major sporting events like the Super Bowl and NCAA
basketball have been streamed, and last year the NFL joined with Yahoo
in streaming its first regular-season game.
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