
 

Survey shows Internet's broadening political
role

December 11 2014

Would-be 2016 presidential candidates take note: the Internet may
potentially make or break your campaign.

More Internet users than ever view online efforts as key to political
campaigns, according to a survey released Thursday by the University of
Southern California.

The USC Annenberg School's Center for the Digital Future has polled
more than 2,000 U.S. households about their Internet and technology use
each year, starting in 1999. It has published the results every year since
2000, with the exception of 2011.

The latest results from the 2013 survey show that that 75 percent of
Internet users age 16 and older agree that the Internet is important for
the political campaign process. That was up from the previous high
response of 72 percent in 2010.

And 37 percent of users in that age range said that by using the Internet,
people like them can have more political power. That's up from 29
percent in 2000.

"We may be entering a realm where the Internet plays a larger role in
political campaigns than television does," Jeffrey Cole, director of the
Center for the Digital Future, said in a statement.

In 2012, television ads were the primary communications tool for the
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campaigns of President Barack Obama and his Republican challenger
Mitt Romney, despite the gradual but persistent shift of viewers from
television to the Internet. But both teams maintained a robust social
media presence and used online ads for micro-targeting voters based on
their reading and shopping habits.

"The question is becoming which party uses online technology
better—who has a message that resonates most effectively through
digital media, and whose audience is more willing to participate in
elections because of the Internet," Cole said.

The report said that 63 percent of the Internet users polled agree that
going online can help users better understand politics, while 34 percent
agree that the Internet will make public officials care more about what
users think.

Some other key findings include:

— 41 percent of Internet users said that most or all of the information
online is reliable. That is the lowest level reported in the Digital Future
studies since 2009, when it was 39 percent.

— 75 percent said most or all of the information on the sites they visit
regularly is reliable and accurate—but that percentage is the lowest to
date of all the Digital Future studies.

— 31 percent of adults said the children in their household spend too
much time online. That's one percentage point below the high of 32
percent in 2012.

— 56 percent of Internet users are concerned about companies checking
what they do online, while 46 percent are worried about the government
checking what they do online.
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— 79 percent of adults who use the Internet make purchases online. And
60 percent said that online purchases reduced their buying in traditional
retail stores.

— 47 percent of respondents age 18 and older who have a credit card are
very concerned or extremely concerned about credit card security when
buying online. That's up from 44 percent in 2012 but down from 71
percent in 2001.

— 11 percent of Internet users said they have been harassed or bullied 
online.
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