
 

Tech giants scramble for lead on 'Internet of
Things'

June 8 2014, by Rob Lever

  
 

  

Samsung Galaxy Gear, a wearable device, is displayed at the 2014 International
CES on January 7, 2014 in Las Vegas, Nevada

It's not just smartphones and tablets anymore. The world's tech giants are
now battling over a wider array of connected devices, from refrigerators
to cars to wristwatches.

Announcements in recent days from Apple and Samsung made clear
they are staking their claim to the "Internet of Things" following
Google's announcement earlier this year that it was creating a new
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Android platform for wearable electronics.

"The Internet of Things is the next big platform," said Roger Kay, an
analyst with Endpoint Technologies Associates.

"These are potentially billions of devices. That's a big market, so every
consortium is lining up for that."

A study released by research firm IDC said the market for the Internet
of Things (IoT) will grow from $1.9 trillion in 2013 to $7.1 trillion in
2020 as businesses and consumers adopt smart technology for homes,
cars and a variety of accessories.

Apple unveiled Monday its new mobile operating system iOS 8 along
with HealthKit software to manage personal healthcare and HomeKit for
home appliances, while encouraging developers to create services for the
iOS operating system used in iPhones and iPads.

Apple opens up

"Apple iOS 8 has the beginnings of a full-fledged platform supporting
IoT, you can see it with their health and fitness hooks and their ability to
entertain more third party devices," said Compass Intelligence chief
mobile analyst Gerry Purdy.

But Apple is following its own path, aiming for tighter control and with
less interoperability by limiting connections with non-Apple devices.

"It may be that Apple will just colonize a few areas and do it well," said
Kay.

Samsung, meanwhile, is jumping into the fray with Tizen, an open-
source operating system that could take on iOS and Android for
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connected devices.

  
 

  

A woman adjusts an Oximetry glove designed by Taiwan Textile Research
Institute (TTRI) during the Computex tech show in Taipei on June 4, 2014

Frank Gillett at Forrester Research said Samsung—by far the most
successful maker of Android phones and tablets—wants to distance
itself from Google in the next phase of technology.

"I think Samsung is in a challenging and difficult place," Gillett told
AFP.

"They have been successful in building devices but they don't have a
software platform or a consumer relationship."
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Gillett said that with Tizen, Samsung is aiming for "a multi-part software
and services strategy to build sticky relationships with customers to keep
them buying hardware."

Still, he said it was "an uphill battle" for Samsung, which is trying to
establish a new platform to compete against Android, iOS and
others—including Microsoft's Windows and BlackBerry's QNX, which
is widely used in automobile systems.

Richard Windsor of Edison Investment Research says Google has shown
it can make money from this strategy of offering Android for free.

"Samsung has mistakenly assumed that it can maintain its 18 percent
handset margins by focusing on hardware. Consequently, it has been
willing to cede complete control of the ecosystem to Google," he said in
a research note.

"This has ensured that Google will grow nicely driven by mobile
advertising revenues while we expect Samsung to experience declining
earnings."

A wide open market
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People look at Apple digital technology onboard the Estate Vovlo concept car at
the Geneva Motor Show, on March 4, 2014

But the Internet of Things will likely be big enough for several platforms
and may not see the same platform wars as the PC or smartphone
markets.

"I don't put any platform out there in front," Gillett said.

The analyst said that the market is unlikely to be a "duopoly," and that
there "is a whole other layer of complexity" to the market for the
Internet of Things.

For now, some analysts see Google as best positioned to benefit from the
new phase of the Internet.

Bob O'Donnell at TECHnalysis Research said the Apple strategy "is
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creating a great reason to stick with Apple devices across all their main
categories," but added that "most Apple users don't have all Apple
devices."

"Their vision could be made much more effective if they could
somehow bring other non-Apple OS devices into the group," O'Donnell
said in a blog post.

Kay said Google's ubiquity is giving a reason for developers of apps and
other products to use Android.

"Android has been widely adopted and it's an adaptable platform," Kay
said. "Developers go to the place with the most seats, because they want
to sell to the largest audience."
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