
 

Tuesday's debate a hit on social media

October 17 2012

(AP)—Tuesday's presidential debate was a big hit on social media.

The 90-minute nationally televised exchange between President Barack
Obama and Republican Mitt Romney generated 12.24 million comments
on Twitter and Facebook according to Bluefin Labs, an analytics firm
that studies social media's reaction to televised events.

The debate was the top political event of all time in social media and
placed third among the top social media events of any kind, bested only
by this year's Grammy Awards and MTV Video Music Awards. The first
presidential debate, on Oct. 3, placed fifth.

The end of a tense exchange over immigration Tuesday night produced
the biggest social media spike.

Women dominated the social media conversation about the debate.
Some 54 percent of comments came from women, 46 percent from men.

Copyright 2012 The Associated Press. All rights reserved. This material
may not be published, broadcast, rewritten or redistributed.

Citation: Tuesday's debate a hit on social media (2012, October 17) retrieved 19 April 2024 from
https://phys.org/news/2012-10-tuesday-debate-social-media.html

This document is subject to copyright. Apart from any fair dealing for the purpose of private
study or research, no part may be reproduced without the written permission. The content is
provided for information purposes only.

Powered by TCPDF (www.tcpdf.org)

1/1

https://phys.org/tags/barack+obama/
https://phys.org/tags/barack+obama/
https://phys.org/tags/mitt+romney/
https://phys.org/tags/facebook/
https://phys.org/news/2012-10-tuesday-debate-social-media.html
http://www.tcpdf.org

