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Pepsi partners with Twitter for online
concerts

April 30 2012
(AP) -- PepsiCo Inc. is tweeting to a new generation of music lovers.

The No. 2 soda company is partnering with Twitter to provide streaming
videos of live music concerts to Pepsi's followers on the social
networking site. The deal is part of Pepsi's new global ad campaign that
will also feature a TV ad with singer Nicki Minaj.

The company, based in Purchase, N.Y., isn't yet saying which musicians
will be featured for the Twitter concerts this summer.

Terms of the deal with Twitter were not disclosed.

The marketing push comes as Pepsi looks to refresh its business and win
back soda drinkers from The Coca-Cola Co. Pepsi has been losing
market share to Coca-Cola in recent years. It fell to the No. 3 spot
among sodas in 2010.

©2012 The Associated Press. All rights reserved. This material may not
be published, broadcast, rewritten or redistributed.
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