
 

Social networking top online activity in US

September 13 2011

US Internet users are spending nearly a quarter of their online time at
blogs and social networks, with Facebook the most popular destination,
according to a survey released Monday by Nielsen.

"Social media's popularity continues to grow, connecting people with
just about everything they watch and buy," Nielsen said in a quarterly
state-of-social-media report.

Some 22.5 percent of time spent online in the United States was at social
networks and blogs, compared with slightly less than 10 percent spent in
the second most popular category -- online games, the study indicated.

The popularity of social networks and blogs continued to soar, with four
out of five "active" US Internet users visiting such online venues,
according to Nielsen.

People in the United States spent more time at Facebook than at any
other website, the report concluded.

Nielsen estimated that 140 million people, approximately 70 percent of
active US Internet users, visited Facebook in May -- spending a
combined 53.5 billion minutes at the website.

An overall look at 10 major global markets showed that social networks
and blogs reach about three-quarters of Internet users, according to
Nielsen.
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https://phys.org/tags/blogs/
https://phys.org/tags/facebook/


 

Among the 10 online markets tracked by Nielsen, Australian Internet
users spent the most time at social networks and blogs.

(c) 2011 AFP

Citation: Social networking top online activity in US (2011, September 13) retrieved 7 May 2024
from https://phys.org/news/2011-09-social-networking-online.html

This document is subject to copyright. Apart from any fair dealing for the purpose of private
study or research, no part may be reproduced without the written permission. The content is
provided for information purposes only.

Powered by TCPDF (www.tcpdf.org)

2/2

https://phys.org/tags/nielsen/
https://phys.org/news/2011-09-social-networking-online.html
http://www.tcpdf.org

