
 

Facebook teams with Time Warner to fight
bullies

July 12 2011, By MICHAEL LIEDTKE , AP Technology Writer

(AP) -- Facebook and Time Warner are ganging up on bullies to address
a problem that torments millions of children and young adults.

The partnership announced Tuesday calls for Facebook and Time
Warner to use their clout to raise awareness about bullying and
encourage more people to report the abuses when they see them.

Facebook's participation reflects a growing recognition that its online
social network consisting of more than 750 million people has become
an outlet for harassment as well as friendship.

"We believe that by working together with parents and teachers, we can
teach young people to speak up and stop bullying," said Sheryl Sandberg,
Facebook's chief operating officer.

The anti-bullying campaign will be waged on the Internet, on TV and
radio and several major U.S. magazines. It's being billed as "Stop
Bullying: Speak Up," a theme that Time Warner's Cartoon Network has
been trumpeting since last year.

Now the message is being extended to Time Warner's CNN on TV and
in three of its magazines, People, Time and Sports Illustrated. CNN's
Anderson Cooper will host a town hall focused on bullying in October
while the magazines will all delve into the topic during the same month.

By the time most kids return to school later this summer, Facebook plans
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to release a new application that will broadcast a user's pledge to stop
bullies. Facebook already introduced a feature to make it easier to report
online bullies, or "cyber" bullies, four months ago as part of a White
House conference that President Barack Obama held on the topic.

The White House estimates that 13 million students, or nearly one-third
of the school-age population in the U.S., are targets of bullying. In a
2009 survey by The Associated Press and MTV, half of the people from
14 to 24 years said they had been cyberbullied.

The harassment, ranging from a person's sexual orientation to their
fashion tastes, can lead to emotional problems, drug abuse and, in
extreme instances, suicide.

Other media outlets catering to young people have also adopted anti-
bullying stances. For example, Viacom Inc.'s Nickelodeon television
network unveiled a public service campaign advising its target audience
of children ages 2 to 14 on how to counter taunting texts, emails and 
Facebook posts.

©2011 The Associated Press. All rights reserved. This material may not
be published, broadcast, rewritten or redistributed.
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