
 

US sales of video game content flat in 2010

January 14 2011, By JESSICA MINTZ , AP Technology Writer

(AP) -- U.S. retail sales of new video games dropped in 2010, but
revenue from mobile game "apps" and other new formats helped keep
the total amount spent on video game content unchanged from a year
ago, according to market researchers NPD Group Inc.

NPD said Thursday that sales of video games made for consoles,
portable gaming devices and personal computers dropped 5 percent to
$10.1 billion.

However, NPD said increased sales of used games, digital downloads,
games for smart phones and games played over social networks kept
video game content sales at $15.4 billion to $15.6 billion for 2010 -
about flat with 2009.

The numbers underscore the growing role of mobile devices and social
networks such as Facebook.

"The dynamics of games-content purchasing changed dramatically in
2010," said NPD analyst Anita Frazier in a statement.

Frazier said she expects game sales to increase again in 2011.

Video game console sales slipped 13 percent to $6.3 billion in the U.S. in
2010, NPD said. Microsoft Corp.'s Xbox 360 was the only console to
sell more units than it did in 2009.

In December, traditionally the biggest month for video game sales,
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console sales declined 9 percent to $5.1 billion. Total sales of video
game software at retail, which includes PC games, slipped 5 percent to
$2.5 billion during the month, compared with the same month in 2009.

The best-selling hardware system in December was the Nintendo DS, a
handheld gaming system. Reggie Fils-Aime, the president of Nintendo's
of America, called the holiday shopping season "exceptional" for the
company.

David Dennis, a Microsoft spokesman, said the company couldn't keep
up with demand for Xbox 360 consoles in December, but despite
shortfalls Xbox had its biggest month to date, with 1.9 million units sold.

Video game accessory sales rose 10 percent to $778.4 million in
December, led by sales of Microsoft's $150 Kinect motion-sensing
controller. Microsoft would not say how many consoles were bought
together with Kinect in December, but has said it sold 8 million Kinect
units in November and December.

The top-selling game in December was "Call of Duty: Black Ops," the
shooter from Activision Blizzard Inc., which has versions for all the
consoles and for the PC. The game broke entertainment records after its
November launch, bringing in $1 billion in worldwide revenue in its first
six weeks in stores.

"Just Dance 2" from Ubisoft Entertainment for Nintendo's Wii and
"World of Warcraft: Cataclysm" from Activision Blizzard for the PC
were the second and third biggest selling games in December.

For all of 2010, "Black Ops" was the top-selling video game. The No. 2
game was "Madden NFL 11" from Electronic Arts Inc., followed by
"Halo: Reach" from Microsoft for the Xbox 360.
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©2010 The Associated Press. All rights reserved. This material may not
be published, broadcast, rewritten or redistributed.

Citation: US sales of video game content flat in 2010 (2011, January 14) retrieved 20 April 2024
from https://phys.org/news/2011-01-sales-video-game-content-flat.html

This document is subject to copyright. Apart from any fair dealing for the purpose of private
study or research, no part may be reproduced without the written permission. The content is
provided for information purposes only.

Powered by TCPDF (www.tcpdf.org)

3/3

https://phys.org/news/2011-01-sales-video-game-content-flat.html
http://www.tcpdf.org

