
 

AOL buys online video company StudioNow
for $36.5M

January 25 2010

(AP) -- AOL Inc. said Monday that it is boosting its ability to create
Web videos by paying $36.5 million for StudioNow Inc., a Web site that
lets companies buy custom-made online videos from a network of
freelance filmmakers.

AOL will merge Nashville-based StudioNow into its own content
management system, Seed.com, which has aggregated assignments for
writers and photographers.

The deal closed Friday, New York-based AOL said. It paid a
combination of stock and cash, with some of the cash being paid out
over several years.

Though it still provides dial-up Internet service, AOL's focus is on
generating ad revenue from its Web sites. But AOL has struggled in that
transformation as its advertising revenue has failed to offset the drop in
revenue from the dial-up business. That has resulted in cost-cutting
measures, including layoffs.

AOL now has been trying to fill its Web sites with inexpensive material
produced by freelancers paid by the post. The StudioNow purchase fits
into that strategy. AOL cited a study projecting that spending on online
video advertising will outstrip that of any other online format.

AOL completed its spin-off from Time Warner Inc. in December,
undoing their 2001 merger.
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