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IBM poll: People buy electronic presents

November 24 2005

A recent IBM survey suggests 55 percent of consumers plan to spend
some portion of their holiday budget on consumer electronics.

The finding complements results from another IBM survey that
indicated an expansion of after-sales service could become a competitive
differentiator for consumer electronic manufacturers.

IBM said two-thirds of consumers buying electronic products said they
seek multi-functionality from their devices.

That finding, said IBM, fuels the growing trend of convergence among

electronics manufactures and continues the prospects for growth among
service providers and manufacturers seeking to fill the information and
multi-service opportunities.

Copyright 2005 by United Press International

Citation: IBM poll: People buy electronic presents (2005, November 24) retrieved 12 September
2024 from https://phys.org/mews/2005-11-ibm-poll-people-electronic.html

This document is subject to copyright. Apart from any fair dealing for the purpose of private
study or research, no part may be reproduced without the written permission. The content is
provided for information purposes only.

171


https://phys.org/news/2005-11-ibm-poll-people-electronic.html
http://www.tcpdf.org

